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Celebrating Co-ops in October 


At heart, cooperatives desire 
to make the world a better 
place. YFC began back in 
1975 with a mission to ob- 
tain healthier food for our 
families and to create a more 
ecologically sustaining food 
system. YFC has always up- 
held the cooperative princi- 
ple of Concern for Commu- 
nity in a variety of ways, 
from using renewable solar 


Ypsi Food Co-op Monthly Coupon 


Oct 2015 


Save on Michigan Mums! 


+] off 


one fall chrysanthemum plant * # 


energy to help power the store 
to educating about pollinators. 
Since the beginning, we’ve pro- 
moted food as a basic human 
right. YFC contributes to the 
end of world hunger by creating 
a sustainable food system 
through our store and the Ypsi- 
lanti Farmers Markets, as well 
as supporting the WIC program, 
providing moms & kids with 
nutritious food for healthy lives. 


gO% of our produce is 
locally grown! 


We also accept SNAP cards 
(food assistance). 


To support an ecological 
food system, at least 80% of 
our fresh produce is USDA 
organic or no-spray pesti- 
cide-free food grown by lo- 
cal farmers. 


Thank you, Cooperators! 
You help make the world a 
better place! 


Ypsi Food Co-op Monthly Coupon 


Oct 2015 


Save on Michigan Produce! 


one purchase of Michigan produce 


October Membership Drive 


Co-op Month has been cele- 
brated annually in October 
across the United States for 
more than 50 years. 


Co-ops are owned by their 
members—the people who 
use the cooperatives’ prod- 
ucts and services—and are 
driven by providing service 
rather than just profit. 
Thousands of cooperatives 


operate in dozens of indus- 
tries throughout the world. 
In the USA, co-ops tend to 
center on food, housing, 
and banking (credit unions 
are co-ops). 


All month long we will be 
celebrating Co-op Month 
at the Ypsi Food Co-op! 
We hope you will join in by 
becoming a member. 


Our October Membership 
Drive begins 10/1. In October 
only, Membership is $20 
(reg.$30) and new members 
receive a goody bag filled with 
coupons and special deals 
from YFC and our vendors! 
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Solar Tour features Freighthouse 


Join the National Solar Tour in Yp- 
silanti this month! Learn more 
about our progress towards be- 


ergy questions you might have. From 
there it's a short walk or drive to see 
many different examples solar instal- 


coming a solar destination. 


Who: Open to the public, anyone 
interested in solar power. 


What: Visit over two dozen solar 
installation with in Ypsilanti and 
learn about solar power 


The city of Ypsilanti hosts 30 solar 
installations within the city limits 
of about 4.5 square miles. This 
year’s tour will start at the Ypsi- 
lanti Freighthouse located at 100 
Rice Street in Ypsilanti's Depot 
Town. SolarYpsi founder, Dave 
Strenski will be available giving 
continuous solar presentations 
and answering any renewable en- 


lations around town. 


When: Saturday, October 3rd from 
10:00AM to 4:00 PM 


Where: Ypsilanti Freighthouse, 100 
Market Place, Ypsilanti, MI 48198 


Not able to make the tour? You can 
take our virtual tour created by 
Cameron Getto on the Solar Ypsi 
YouTube channel (YouTube.com/ 
SolarYpsi). 

Or learn about solar power in Ypsi- 
lanti by watching this TEDx talk: 
http://www.youtube.com/watch? 
v=MxO0pTz-Qc40 

Contact: Dave Strenski 

(Dave @Strenski.com) 


Office Space 


For Rent 


in the Co-op Building, 308 North 
River Street, upper floor. 


Excellent opportunity for a food- 
related or nutrition-related business! 


Contact corinne@ypsifoodcoop.org. 
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Cooperate at our Co-op Month YFC Potluck 


The Ypsi Food Co-op is more than 
just a small grocery store. It is also a 
democratic membership organiza- 
tion. It creates a creative tension 
and a challenge to be member- 
owned: we are in and of the com- 
munity, while also trying to serve 
the wider diverse community. De- 
mocracy in action can leave every- 
one feeling unsatisfied sometimes! 


Where do you fit in? What does 


membership mean to YOU in helping 
our small cooperative grocery store 
to survive and thrive in Ypsilanti? 
Maybe you’re not able to volunteer 
in the store or staff an info table at 
events, but every member still can 
play a part, if only by shopping here 
and supporting cooperative econom- 
ics in thought, word & deed! 


For Co-op Month, we decided to re- 
vive an old tradition, the YFC Potluck! 


It’s a time for casual cooperative 
conversation, getting to know one 
another better, and sharing some 
good food. Join us on Fri. October 
16 at 6pm. We’ll be meeting at the 
Ypsilanti Freighthouse and, of 
course, kids are welcome. Let’s re- 
flect on 40 years of cooperation 
and what it means to be part of a 
Co-op in today’s changing world. 
Please bring a dish to pass! 


fi a... Js 


Dishes from cooperative potlucks of the past.. 


Canning Supplies at Your Co-op Grocery! 


“Everything old is new again!” These 
words of wisdom certainly apply to 
the science of canning (although we 
usually use jars for home “canning”). 
Using the fruits of the local food sys- 
tem, abundantly available now, and 
preserving them for winter con- 
sumption is an up-to-date approach 
to eating local and building a more 
sustainable relationship to food. 


If you’re ready to try your hand at 
canning, your YFC grocery store has 
all you need! We have kits with 
handy canning tools, lots of sizes of 
preserving jars, lids, and other equip- 
ment, plus we are offering lime, 
alum, pickling spice (in bulk!), pectin, 
Clearjel, and more. 

Food preservation is an important 


way to get involved in your local food 
system. Let YFC help you out! 


Responses on Eden Foods 


Thank you for the numerous 
responses we received to the 
request in the September news- 
letter for your opinions on this 
issue. The co-chairs of the Food 
Ethics committee have chosen 
the following responses to 
share that reflect the various 
concerns about the boycott. 
More info and opinions will be 
posted on our website. 


Arguments in favor of boycott- 


ing Eden Foods: 


Eden Foods has taken a political 
and public stand against 
“government overreach” on the 
backs of women. They chal- 
lenged the Affordable Care 
Act’s guarantee that women’s 
preventive health care would be 
fully covered, without extra co- 
pays or premiums. Eden has 
publicly claimed to “protect the 
rights of all Americans” (court 
case) by representing the “best 
interest of every man, woman, 
and child in the U.S.A” (letter to 
People’s Food Coop). 


Eden Foods’ does not speak for 
me, however, and | think they 
are wrong to try and speak for 
women. To function as autono- 
mous and equal individuals, 
women need accessible contra- 
ceptive options and treatments 
for health issues specific to fe- 
males. If women have to pay 
more to receive full care -- ei- 
ther by paying out of pocket or 
by having to enroll in more ex- 
pensive insurance plans -- they 
are effectively taking a pay cut 
and are not being treated 
equally. 


| shop at the coop in large part 
because it reflects my values for 
humanely produced, local, or- 
ganic, and natural foods and 
because it is an enterprise in 
which I, as a member-owner, 
have a voice. Our community 
can send a louder message to- 
gether than my voice (and dol- 
lars) alone. We, as a commu- 


nity of consumers, can dem- 
onstrate meaningful opposi- 
tion to how Eden Foods has 
acted and the precedents that 
its actions might set. 


“The co-op views itself,” ac- 
cording to our bylaws, “as part 
of a larger social and political 
movement directed toward 
creating a society which holds 
the welfare of all human be- 
ings as an important princi- 
ple.” A boycott is an opportu- 
nity for us to act on these val- 
ues and tell Eden Foods that 
treating women as second 
class citizens by expecting 
them to pay more for health 
care coverage is discrimina- 
tory. 

--Georgina Hickey 


The vision statement of the 
Ypsilanti Food Co-op reads, in 
part, that it is committed to 
providing the community with 
"high quality food... which 
promote[s] respect for the 
health and well-being of the 
people that provide [it]." Sell- 
ing Eden Foods products is 
inconsistent with this vision 
statement. The owner and 
CEO of Eden Foods filed suit to 
opt out of contraceptive cov- 
erage for its female employ- 
ees. As such, Eden Foods has 
demonstrated that it does not 
respect the health and well- 
being of its female employees. 
All women should have access 
to affordable birth control, 
regardless of the religious 
beliefs of their employers. 


The reason | belong to the co- 
op is that it is a member- 
owned organization that is 
supposedly committed to so- 
cial justice. If we continue to 
stock brands that actually un- 
dermine principles of social 
justice and conflict with our 
vision statement, then in what 
sense are we better than large 


corporate food retailers? We 
need to make sure we act in 
accordance with the values we 
espouse. If we fail to do so, 
then the vision statement be- 
comes just a bunch of mean- 
ingless words. 

--Jill Dieterle 


Arguments against boycotting 
Eden Foods: 


| agree with the Ypsi Co-op's 
very sensible general policy 
that "As a cooperative grocery, 
the Co-op doesn't stop selling 
product in response to any 
political issues. The Co-op 
serves a very diverse customer 
base and there are individuals 
on both sides of any issue. The 
Co-op encourages customers 
to vote, on this and other is- 
sues, with their dollars by sup- 
porting those companies they 
like and believe in. When (for 
any reason) products don’t 
sell, the Co-op stops carrying 
them." 


| therefore do not agree that 
the Co-op should stop carrying 
Eden Foods products because 
of the way the company man- 
ages their employee health 
benefits. | also do not agree 
that the Co-op should neces- 
sarily form a "Food Ethics 
Committee." Whose food eth- 
ics would be supported? | 
have chosen a vegan lifestyle, 
so | might claim that the Co-op 
should stop selling meat and 
dairy products because of my 
perception that such items are 
unethical to produce or con- 
sume. | imagine there are 
plenty of people who do not 
agree that animal-sourced 
products violate ethical 
boundaries, however. The 
whole project seems fraught 
with contention, and | believe 
there are better ways for our 


(Continued on page 5) 


Board 
Update 


—By Liz Dahl 
Macgregor, YFC 
Board President 


EDEN 
FOODS 


Timeline for Eden Foods 
ballot, approved by the YFC 
Board of Directors August 
18, 2015 


Sept. 2015: Call for member 
opinions. (due 9/28/15) 


Oct. 2015: Publish some 
opinions (left) 


Nov. 2015: Educational 
session, facilitated by Food 
Ethics Committee 


Dec. 2015: Reflection, 
second call for member 
opinions 


January 2016: More member 
opinions published* 


Feb. 2016: Educational 


session* 


March 2016: Facilitated 
Public forum 


April 2016: Board 
Candidates’ forum 


May 2016: Ballot vote 


*These may be switched 
depending on scheduling 
needs, and the possibility of 
collaborating with People’s 
Food Co-op in Ann Arbor. 


Contact: 
board@ypsifoodcoop.org 


Eden, cont'd... 


dedicated volunteers to spend 
their time in serving the Co-op 
membership. 


Thank you for bringing this 
debate to the membership's 
attention, and thanks for your 
interest in our feedback. 
--Lisa Hills 


As amember who will not be 
at a meeting to vote, my opin- 
ion is that we should continue 
to carry Eden Foods products 
as long as sales support carry- 
ing them. 


Personally, | agree with many 
of the things their company 
stands for and | disagree with 
their ACH lawsuit. | don't want 
to see the flood gates opened 
on one political issue. The co- 
op has supported green prac- 
tices, fair trade, and so on 
since its inception. It should be 
my choice to vote with dollars 
whether Eden's green and 
healthy practices outweigh 
their healthcare choices or vice 
versa. This is similar, in my 
opinion, to co-op giving the 
option of conventionally raised 
produce in addition to organic. 
I may choose to shop organic 
as much as possible in a desire 
to help the environment, but 
others may make a different 
choice and have reasons for 
doing so. 


Thank you for having the de- 
bate and sharing the back- 
ground. There is probably not 
one company out there where 
all of the co-op's members 
support all of the company's 
practices and values. We also 
do not want bare shelves. So 
please continue to inform us of 
the issues, So we can continue 
to vote with our collective 
pocketbooks. 

--Christine Gelletly 
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General Manager Update 


Nationally, organic and natural gro- though we are still working dili- 
cers are faced with increased com- gently through a few remaining 
petition. For example, emerging glitches 


specialty stores, farmers markets 
and conventional grocers providing 
their own line of organic products 
have led to decreased sales for YFC 
as well as for many co-ops across 
the country. One of the largest 
organic retailers just an- 
nounced that they will 
lay off 1,500 employ- 
ees to reduce costs. 
Co-ops in general 
have been hit hard. 


e hired a Receiving Coordinator to 
help facilitate the huge task of 
insuring that all product is in the 
system and priced correctly 


e introduced Cotop Basics! This is 

a new line of competitively 
priced Field Day natural/ 
organic products, with 
pricing set by NCG; this 
increases the quantity 
of sale items we can 
provide 


It is the daily goal 
of YFC staff to im- 
prove your shopping 
experience. Here are a 


few highlights of our recent 
and ongoing efforts: e continuing to work with National 


Co-op Grocers (NCG) to have 
great monthly sales via their bi- 
weekly flyer 


e YFC continues to 
perform regular price 
comparisons at local com- 
petitors 


e installed a new Point of Sale 
(POS) system to help refine our 


data and increase accuracy, al- 
—Corinne Sikorski, General Manager 


Recipe For 


Smoky Roasted Cauliflower —from StrongerTogether.coop 
A great side for roasted or grilled 
beef, pork or chicken 


t-head-cauliflower,-cut-into-florets 

3 tablespoons olive oil 

3 cloves garlic, peeled and roughly chopped 
| teaspoon minced chipotle peppers 


Salt and black pepper -to taste 


Preheat oven to 375°F. In a large bowl, toss cauliflower florets with the olive oil, garlic, 
chipotle peppers and a pinch each of salt and pepper. Spread the cauliflower out onto a 
baking sheet and_place in the oven. Bake for 20 to 25 minutes, stirring halfway through, i 
until cauliflower begins to brown and is tender. This savory cauliflower is also a tasty 
snack, warm or chilled, served with a lime-spiked yogurt dipping sauce. Substitute 
smoked paprika for the chipotle peppers to reduce the spice level. 
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Weekends in October (tentative) 

Beer Tastings! 

YFC will be holding tastings for several of our favorite 
craft beers... Watch for store fliers listing times & 
dates for beer tastings! Don’t forget to check Face- 
book and our website, too. 


Friday October 2 

First Fridays at YFC Grocery Store 

First Friday Ypsilanti is a self-guided monthly art walk 
hosted throughout Ypsilanti at multiple venues. Dur- 
ing your stroll through Depot Town for the Art Walk, 


stop in for a beverage or healthy snack! Open 9 to 9! 


Saturday October 3, 10am-4pm 
National Solar Tour, Various Locales in Ypsi 
Celebrate solar! For more info, see article on page 2. 


Friday October 16, 6-8:30pm 

YFC Co-op Month Potluck, 

Ypsi Freighthouse, 100 Market Place, Ypsi 
Celebrate Co-op Month by joining with other coop- 
erators in casual conversation and fine dining! See 
article on page 3. 


The Co-op Café provides a day of highly in- 
teractive and engaging strategic conversa- 
tions designed to build shared understand- 
ing and alignment at your co-op and among co-ops. Cafe conversa- 

tions focus on competition and co-ops: Thriving in the New Competi- 


Co-op Cafés are sponsored by National Co+op Grocers (NCG) and 
produced by the CDS Consulting Co-op as a series of regional events 
that make it possible for many people with various roles in a co-op 
to participate in a day of strategic conversation with people in 
similar roles at other co-ops in the region. There is a modest fee 


Register for the Cooperative Café at http:// 
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Cooperative 


Cafe 


Joining together for 
strategic conversation 


category/cooperative-cafe/! 
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Tuesday October 

20, 6:30pm 

Board of Directors Meeting, 

Ypsi Freighthouse 

Board meetings are open to the general membership to 
attend and participate in except when an executive session 
is called. 


Saturday October 24, 3:00-3:45pm 

New Member Orientation at YFC 

“Get to Know Your YFC Grocery Store!” with a short pres- 
entation and a tour of the Food Co-op. 12% grocery dis- 
count for attending. Open to all, especially new members. 


Saturday October 31 

Celebrate Halloween! 

Stop by your YFC Grocery Store and share your costume 
genius with us... Cooperators don’t get spooked too easily! 


